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JOB DESCRIPTION 
 
Job Title   Advertising Executive 
Department  PR & Communications & E-commerce 
Report to PR & Communications Director with a dotted line into the E-commer director 

The Brand 

 

Founded in 1987, MATCHESFASHION.com is a multichannel online luxury business. Headquartered 

in London, MATCHESFASHION.com continues to create new opportunities for growth and 

development.  

 

At MATCHESFASHION.com we firmly believe that our customer is at the centre of everything we do 

and insist that each and every customer has a luxury experience from the first moment of contact right 

through to the after sales experience and support. 

  

Every staff member, regardless of their role within the business, must always have the customer at 

the forefront of their thoughts and all actions must contribute to providing luxury experience of the 

highest standard which sets MATCHESFASHION.com apart from all others. 

 
Key Objective 
 
To assist with generating advertising and partnership revenue across print and online by working 
closely with the PR & Communications Director, Ecommerce, and Editorial departments to develop 
new and engaging ways to work with luxury brands across all of our platforms including digital, print, 
social media and events.  
 
Main Duties & Responsibilities:  
 

 To generate advertising revenue across digital and print which correlate with annual targets. 

 To create innovative and engaging marketing packages for luxury brands which are in line 
with the MATCHESFASHION.COM ethos and aesthetic. 

 To create bespoke marketing promotional packages for these brands to suit their individual 
marketing spends and requirements. 

 To follow a marketing strategy through from initial concept to final delivery, working with the 
PR, Editorial and Marketing team’s calendar to plan in direct emails and promotions, allowing 
enough time for creative thought and production. 

 To proactively seek and secure third party luxury brand opportunities, for example with the 
travel and beauty industries. 

 To work with the Editorial and Creative team on brand marketing pitches, including video 
projects. 

 To track the performance of marketing and advertising packages in order to relay the 
information back to the brands. 

 To secure sponsorship for direct mails such as the Gift Guide and Bag and Shoe Guides. 
 

Essential Skills & Experience: 
 

 2-3 years of experience working in advertising sales for both print and digital industries. 

 Experience of working with and for luxury brands. 

 Must have excellent communication skills, both written and verbal. 

 Must be a highly organised self-starter. 

 Must be an ambassador for the MATCHESFASHION.COM brand. 
 

 All applicants must hold the right to work in the UK  
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If you are energetic, hardworking and thrive in a collaborative and fast paced environment then please 

apply with a CV, and covering letter stating your salary details and notice period.  

 
 
 
 


